Read the case on page 648-649 and answers these 3 questions and follow the case guidelines.
1. Of the various pricing objectives, which one does Under Armour appear to be persuing in its marketing of running shoes, and why?
2. When Under Armour prepares to set the price for a new shirt equipped with LED lights, how much emphasis should it place on its evaluation of competitie prices? Why?
3. Would you recommed that Under Armour use cost-based, demand-based or competition-based pricing for a new shirt equipped with LED lights?  Explain your answer. 
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Questions for Discussion

1. Of the various pricing objectives, which one does Under
Armour appear to be pursuing in ts marketing of running
shoes, and why?

2. When Under Armour prepares t0 st the price for a
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3. i§s§§s§§=§>§§§
based pricing, demand-based pricing, or compettion-
based pricing for a new shirt equipped with LED lights?
Exphin your answer.




